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Brad Thrasher was appointed vice president marketing and sales-
Agricultural Products effective September 2016. In his position, he g p p
is responsible for all grain, grain products, food and fertilizer 
markets for Union Pacific Railroad.  

Previously, Thrasher served as vice president and general 
manager-Industrial Products, managing the metals, minerals, forest 
products, construction and specialized markets. Prior to his time in 
Industrial Products, he served as president and general manager 
for Union Pacific Distribution Services (UPDS) and assistant vice 
president for Streamline Since joining Union Pacific in 1988 he has
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president for Streamline. Since joining Union Pacific in 1988, he has 
held a wide variety of Marketing & Sales positions within the 
Automotive, Chemical, Intermodal and Industrial Products business 
teams, as well as positions in Business Development, Training and 
Resource Planning.
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Protein Opportunity

Growing World Market
Agricultural Market Drivers

• World-wide demand for 
increased proteins
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• Growth in U.S. Meat and 
Dairy Production

• Growing Global Need for 
Octane, Oxygenates and 
Biofuels

4

Other Asia
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Biofuels

• Consumer trends in Food 
and Beverage 
Consumption Patterns
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Opportunities
Ethanol Exports, E15, MER

Agility on Grain Export 
Market Opportunities

Expand Domestic Demand
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Expand Domestic Demand 
Footprint

Export Protein Strategy

Temperature Controlled: 
Unique Service OfferingsPork Facilities

Beef Facilities

Premier Temperature Controlled Network
Innovative Service Solutions

• Traditional rail commodities 
provide solid network foundation 

• Significant opportunity remains 
with Fresh Produce

• Developing creative solutions to 
penetrate new commodities and 
geographies

• Cold Connect serves as 
foundation for more innovative 
service offerings
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Potential Temperature Controlled Lanes

Current Cold Connect Terminals

Manifest Origins and Destinations

Potential Cold Connect Terminals

service offerings

• Significant opportunity for long 
term growth


