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Shawntell Kroese was appointed Vice President of Loup Logistics
in September 2017, upon public announcement of the company
formation. Loup’s creation merged four separate subsidiary
organizations at Union Pacific into one supply chain power
house. Kroese leads the Loup organization and its various
initiatives.

Previously, Kroese had been Assistant Vice President — Industrial
Products, since 2017. With 22 years of service, Kroese has held
executive leadership roles in Union Pacific’s Chemicals, Industrial
Products, and Premium teams.
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